ADVERTISEMENT PROPOSAL

Advertisement on CoRover
ChatBot (AskDISHA 2.0) on IRCTC &
other Website & Mobile Apps

Powered by:

CoRover.;

About CoRover

CoRover is Elevating Enterprises with a Generative Al Powered Human-Centric Conversational Al Platform, Impacting 1 Billion+ Lives
Traction: 1 Billion+ users. 4 million+ DAU. 800,000 concurrent users.
Contextually:  Highest traction in India, 2.5x nearest competitor.

About AskDISHA 2.0

AskDISHA 2.0, short for Digital Interaction To Seek Help Anytime, stands as an innovative Arti cial Intelligence (Al), Machine Learning
and Natural Language Processing (NLP) based Virtual Assistant. This versatile assistant operates as both a ChatBot and VoiceBot, el
users to seamlessly execute various transactions. These transactions include end-to-end train ticket bookings, payment processing, ti
cancellations, changing boarding stations, checking refund statuses, PNR status inquiries, exploring o ers, and addressing queries rel
to services o ered by the Indian Railway Catering and Tourism Corporation (IRCTC).

- IRCTC is one of the top visited websites in India.
- One of the top 5 travel websites of the World.
- One of the top e-commerce websites.

IRCTC Statistics
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Sl. No. IAB Standard Ad Type (in Web & Mobile)

1 On IRCTC Website Home Screen - Standard Banner (under AskDISHA 2.0 icon):
- On Desktop and Mobile Web: 320x50 px.
This ad:
1. Will be displayed near the ChatBot Avatar (DISHA 2.0) at the bottom right corner.
2. Will always be shown even when the ChatBot is closed.
3. Will be shown to Non-Logged-in user also.

4. Will always be shown in the bottom right corner of the IRCTC home screen, even if user scrolls upjdow:
and will be shown on the bottom down corner.

2. On CoRover Chat Screens (Mobile App, Desktop and Mobile)W8bandard Banner: 320x50 px
3. On CoRover Chat Screens (Mobile App, Desktop and Mobile)W8kandard Banner: 300x250 px.
4. On CoRover Chat Screens (Mobile App, Desktop and Mobile Web) - Video Ads: 300x250 px.
5. When CoRover ChatBot opens (Desktop Web) - Display or Video Ads: 640x480 px.

6. On CoRover Chatbot Splash Screens (Desktop Web) - Display or Video Ads: 300x250 px.

Rates per 1000 Impressions

Rate (per 1-day 2to5days | 61010 days| >10days
# | Banner Name| Ad Size 1000 Road Block | Road Block | Road Block | Road Block
impression) Rates Rates (per | Rates (per | Rates (per
day) day) day)
Display Ad
1 Home Screen 320%50 px CPM: INR INR INR INR
. (Dezkllop ar;t)ﬁ p 45 INR 2,00,000 1,50,000 1,25,000 1,00,000
Mobile Wel
Display Ad
On CoRover
2. Chat Screen | 32050 px CPM: N/A N/A N/A N/A
(Mobile App, 60 INR
Desktop and
Mobile Web
Display or
Video Ad
On CoRover CPM:
3. Chat Screen 300x250 p: 75 INI‘? N/A N/A N/A N/A
(Mobile App,
Desktop and
Mobile Web)
Display or
Video Ad CPM:
4. | When CoRover | 640x480 p 175 INR N/A N/A N/A N/A
ChatBot opens
(Desktop Web)
Display or
Video Ad CPM:
5. | on Chatbot Splash | 300x250 p 75 INR N/A N/A N/A N/A
Screen
(Desktop Web)

Advertisement on IRCTC would ensure your brand safety.

Right target audience & mass visibility.

Tier 2, tier 3, tier 4 city outreach.

Introdue new products/services through these ad mediums.

Ad on AskDISHA 2.0 (IRCTC Home screen) will always be shown to the users who visits IRCTC website. Even when user ¢
IRCTC website(up/down), ad will still be shown on the bottom down corner.

Competitive rate.

User will be engaged in the ChatBot for relatively longer time.

Direct revenue generation.

We also have other ad inventories (300x250 and 320x50) on website/app of Indian Railways, KSRTC, SRS Travels, Carand
Nazara and more.

10. First time Conversational Al Ads and Ads on ChatBot for better engagement.

1.
2.
3.
4.
5.
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Conversational Al Ads

Problem of Existing Ads:

- User goes away from the app to the advertiser's website/landing page.
- User can not ask any question instantly about the ad being shown on the App.

Solution from CoRover:

- Al based Conversational Ads.

- Interactive Ads, users will be able to ask any questions about he advertise and/or its product, answers will be provided
quickly and automaticaly (Information on demand & Accurate insights).

- Multilingual, 13 Regional Languages of India are Supported.

- Video, Voice & Text Chatbot.

- Domain Agnostic.

- Personalization.

Bene ts of CoRover:

- Users don't need to click and go out of app/website, users can interact with the company/advertiser via bot while
being on the app/website.

- Voice, Vernacular & Video enabled - Easy for user to interact in his’/her own language in any form.

- CoRover can also co sell the ads, more distributions as we have 500 million+ users already using our chatbot platform

EXAMPLES:

Payment Terms

1. GST will be applicable extra on the above mentioned rate.
2. There is a minimum billing constraint for each ad type

3. These rate and o er price are valid for limited time.

4. Standard rates are not applicable for Coversational Ad.

Sample Home Screen

(Desktop Web)

Promote your brand hore

Ad Size: 320X50 px

Sample Home Screen

(Mobile Web)

Promote your brand here

|

Ad Size: 320X50 px

Sample Chat Screens

(Mobile App, Desktop and Mobile Web)

Promote your brand here Promote your brand here
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Ad Size: 320X50 px

Promote your brand here
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Ad Size: 300X250 px
(Display or Video Ad)
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Ad Size: 300X250 px
(Display or Video Ad)

Promote your brand here

Ad Size: 640X480 px (Display or Video Ad)

Sample Splash Screen

(Desktop Web)
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Ad Size: 300X250 p;
(Display or Video Ad)

DISCIAIMER All product and company names are trademarks™or regig ered®trademarks of their respec Ye
holders. Use of them does not imply any a 8lia Y@ with or endorsement by them. All speci .ca Yais are subject
to changewithout no Ye. All these brands are highly con .den Yéand are not meant for public distribu Yo We
expect the receiving party to take all appropriate stepsto protect thisinforma Yo we are sharing, from
unauthorized access or disclosure. Raes, ad types, ad size, ad posi Yaing and condi Yons are subject to change
without any prior in Yna Yo The data/ .gures given above are just for the representa Ymal purpose, which may
not be the exact/actual .gures




